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GHANA
Gaining the world’s confidence with a 
peaceful political transition and a 
grounded and firm commitment to 
democracy has helped in expediting 
Ghana’s growth in foreign direct 
investment (FDI) in recent years.

Ghana has attracted the attention of 
well-known international businesses, 
investing in all sectors of our economy. 
All these investors have come to Ghana 
because they know we have a wonderful 
conducive social, political and economic 
environment in which they can invest, 
grow and be successful.

Our wealth of 
resources, democratic 

political system and 
dynamic economy, 

makes us 
undoubtedly one of 

Africa’s leading lights.
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GHANA

Building on significant natural 
resources, our dear nation is commit-
ted to improving its physical 
infrastructure. Moreover, Ghana has 
recently embarked on an ambitious 
but achievable reform programme to 
improve the investment climate for 
both local and international investors. 
These efforts have paid off tremen-
dously with Ghana being recognised 
by the World Bank Doing Business 
Report 2017 as the “Best Place for 
Doing Business in the ECOWAS 
Region”. Also with the difficult times 
during last year where most countries 
did not show  good growth levels  due 
to the  global economic challenges, 
Ghana had an economic growth rate of 
4.1% which is higher than the 
Sub-Saharan Africa average of 1.6% 
and the global average of 3.1%.

As happy as we are to receive such 
recognition, we are even happier to 
see increased investments and 
re-investments in Ghana as a result of 
these ongoing reforms. 

Ghana has a solid tradition of invest-
ments in agriculture and agro-pro-
cessing. The financial services and 
telecommunications sectors are fast 
gaining ground, providing dynamic and 
innovative services to the most diverse 
customers in the world. Further 
opportunities exist in manufacturing, 
ICT, energy, infrastructure and 
Tourism. Mineral deposits including 
gold and diamond abound, and with 
the discovery of oil, Ghana’s famous 
black star has never shone brighter.

The Ghana Investment Promotion 
Centre  wish to welcome you all to our 
beautiful country. We trust you will 
find our reputation for unparalleled 
hospitality well-deserved, and our 
ability to triumph in challenging 
circumstances as steadfast as ever. 
We re-affirm our commitment to 
moving our continent forward and 
look forward to very useful engage-
ments with you.
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RECREATION AND TOURISM 
SECTOR PROFILE
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Introduction
INTRODUCTION  

Ghana’s Recreation and Tourism sector has experienced rapid growth in the 
past years and recognized by government as one of the economic pillars for 
growth, job creation and diplomacy. Government is committed to increasing 
infrastructure investments of Ghana’s tourism sector to boost both the 
number of tourist arrivals and the net spend per tourist in Ghana.  

In 2018, tourism was the fourth highest foreign exchange earner according 
to the Bank of Ghana, contributing US$3.54 billion to the national economy 
and this represented 5.5% of Ghana’s gross domestic product (GDP). The 
World Travel & Tourism Council (WTTC) reported that Tourism supported 
640,000 or 4.7% of total national employment in 2018 and estimates that by 
2029 around 746,400 people will work in Ghana’s tourism sector. 

STATUS/OBJECTIVES >>
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GhanaGrow in
Grow with

Tourism in Ghana is anchored on the hospitality of the local people and this is 
endorsed by Melania Trump, First Lady of the United States of America 
during her four-nation tour of Africa in October 2018, stating that “Ghanaians 
are wonderful people and very hospitable”. This has also been exhibited in 
the success of the ‘Year of Return’ activities patronized by international 
visitors in 2019. Following the declaration of 2019 as the year of return to 
commemorate the 400th year since the first slave ship departed its shores, 
Ghana recorded the arrival of 1.1 million visitors in 2019 with the international 
visitor spend estimated at US$ 924.7 million. The Minister of Tourism stated 
that the Year of Return had injected about $1.9bn (£1.5bn) into the Ghanaian 
economy.  

The tourism activities are mostly associated with recreational activities and 
Ghana offers different types of recreational activities including, hiking which 
features spectacular experiences of forest hikes such as the hike to Wli Falls, 
biking which features trails through the Shai Hills Game Reserve, 
Watersports including jet skiing and surfing as is available at the Busua Beach 
Resort and Lou-Moon (Axim) and paragliding on the Kwahu plateau, which is 
mostly at its peak during the Easter (usually April) and celebrated annually as 
a Paragliding Festival flying hundreds of visitors during a 3-4day event at 
Kwahu Atibie.  
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Ghana

Investment in lodging facilities 

Investment in water and waste management 

Investment in Transport facilities 

Ghana’s eco-tourism is mainly community based and investments 
being sought are: 

>>

>>
>>

Ghana’s focus is to promote and attract investments into eco-tourism, 
cultural tourism, medical tourism, educational tourism, and adventure 
travel through responsible and sustainable methods. 
Details on investment types for this sector are as follows: 

Investment Opportunities
in the Recreation and 
Tourism Sector 

ECO-TOURISM: >>
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>>

CULTURAL TOURISM:   >>

Ghana’s cultural & heritage tourism seeks investments in: 

Marketing and promoting festivals to attract a sizable international 
audience.  



Development of new and existing locations for adventure tourism such 
as the expansion of the Kakum National Park and the refurbishment of 
the Kintampo waterfalls.

Equipment such as jet skis, cruise boats etc. at some waterfront resorts 
such as Aqua Safari.
 

Setting up of private tertiary institutions  

Setting up of specialized educational units 

Setting up of Research Centers 

Production and provision of teaching materials and visual aids.  

CULTURAL TOURISM:   >>

>> Investing in Castles and Forts to be used as Hotels.  

MEDICAL TOURISM:  >>

Ghana is the destination of choice for West Africans seeking specialized 
medical treatments. The country is seeking investments in: 

>> Establishment of specialized hospitals & clinics 

Establishment of medical diagnostic facilities and laboratory equipment.  

Production of essential drugs, medical disposables, and insulin.  

Production of medical equipment as well as the setting up of maintenance 
facilities.  

>>
>>
>>
>>

>>

>>

EDUCATIONAL TOURISM: >>

ADVENTURE TRAVEL:  >>

Ghana is the destination of choice for students from West Africa and 
the rest of Africa seeking higher education. Investment is needed in: 

Travel tourism of Ghana is an area up for exploration. There are few 
travel agencies who undertake travel tourism in Ghana. Investments 
required in travel tourism include: 

>>

>>

>>
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Uniqueness and Diversity of Products 
Ghana’s tourism products face little or no competition in the African 
region due to its uniqueness and diversity. There are themed eco-tourist 
sites unique to Ghana and these include hippo, monkey, and butterfly 
sanctuaries. Ghana is also the choice country for educational and health 
tourism in West Africa. The slave forts, numbering over forty (40) and 
dotted across the coast are the most significant slave forts in West Africa. 
This has transformed Ghana into a destination of choice for the Diaspora 
seeking to know their roots. 

Quality destination with good standard tourism product 
For international tourism, Ghana is recognized as a ‘quality’ destination 
with a good standard of the tourism product in West Africa. Ghana also 
ranks 15th on the 2019 Travel & Tourism 

Investing in Ghana’s Tourism Sector offers many unique advantages to 
the investor. It is the varying unique experiences that makes Ghana an 
ideal place of choice for tourism and recreation investments.  

>>

>>

O8

Why Invest in the 
Recreation and Tourism 
Sector in Ghana 
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Stable Political Environment: Ghana is known as the most 
politically stable country in West Africa according to the 2018 Africa 
Benchmark Country Report. Ghana ranks 1st in West Africa and 4th in 
Africa in the 2018 Global Peace Index.  
   
Excellent Labour Force: Ghana boasts of highly skilled and trainable 
labour. The World Atlas Map lists Ghana as the country with the 
highest literacy rate for West Africa in 2018.   
    
Access to International Markets: Ghana’s location, as the closest 
landmark to the Centre of the earth allows for reasonable flight times 
across the globe. The average flight time is 6 hours to Europe, 9 hours 
to North America and 8 hours to the middle east.  
 
As a result of regional and international economic agreements, 
investing in Ghana gives you access to the African market through the 
African Continental Free Trade Area (AfCFTA), whose Secretariat is in 
Accra. By signing on the Africa Growth and Opportunities Act (AGOA) 
with the USA, and the Economic Partnership Agreements (EPA) with 
the EU, investing in Ghana gives you access to the US and EU markets 
for certain goods and services.  

      A reduced corporate tax rate of 22% as against the general 
      rate of 25%.
      
       A 10% concessionary rate on imported goods for tourist 
       establishments. 
  
       Import duty exemptions for plant and machinery 

Competitiveness Index which measures the factors and policies that make 
a country a viable place to invest within the Travel and Tourism sector. In 
2019, CNN named Ghana as the next big tourism 
destination. 

Investment Guarantees & Incentives 
Ghana guarantees investments against expropriation and offers free 
transferability of profits and dividends for foreign investors. In addition, 
companies in the tourism sector enjoy the following 
incentives: 

>>

>>
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>>

>>

>>

>>

>>

>>

>>

Ghana’s Competitive Advantage 
Ghana’s competitive advantage as a tourist destination is evident 
through the following: 



Ghana recorded an increasing number of international tourists visiting 
the country with a total of 720,236.73 international tourists visiting in 
2018 and a total of 1.1 million in 2019. 

Ghana’s population supports the growth and development of the 
tourism and recreation sector. According to the World 
Development Indicators, for 2018, Ghana’s employment to 
population ratio for persons at the age of 15 and above per modelled 
ILO estimate (total %) was 62.95% and for persons between the ages 
of 15 and 24, it was 36.14%. Ghana’s population with breakdown by 
gender and age group is shown in the table below. 

PEOPLE >>

Ghana is ranked as one of the friendliest countries in the world for 
travelers. The locals are always happy when a foreigner can learn a few 
words in Twi, a widely spoken dialect.  The sector thrives on people and 
numbers from all walks of life within Ghana as well as internationally, 
through tourist.  

>>

Key Investment drivers 
for the Recreation 
and Tourism Sector 
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Ghana currently has an aggressively growing telecommunications with 5 
registered operators. Mobile subscriptions increased from 11,713,699 in 
December 2008 to 40,934,875 as at 2018. The data segment has also 
witnessed significant improvement over the years with mobile data 
penetration growing from 33.8% in 2013 with total subscription of 10.32 
million to 88.8% with total subscription of 26.18 million (i.e. 2G/3G mobile 
data) in 2018. The total subscription for 4G data was 1.12 million. These 
statistics coupled with the setting up of Tourist Information Centres at the 
various districts, facilitate the sharing of information, communication from 
any part of the world and online reservations which has become important 
in today’s world of sophistication. It also supports the efforts of tourist 
operators to keep in touch with their customers and deliver marketing 
messages to prospective customers (tourists).  

>>

>>
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PROXIMITY TO MARKETS  >>

COMMUNICATION/ INFORMATION   >>

The Government of Ghana has shown commitment to developing tourism 
infrastructure, supported by the World Bank’s funding of US$50 million 
by upgrading road networks leading to major tourism sites across the 
country. Additionally, the recently opened Terminal 3 at the Kotoka 
International Airport, which has the capacity of handling 5 million 
passengers a year and processing 1,200 per hour makes Ghana a more 
desirable location for tourists along the West African Coast. For instance, 
tourists visiting the Zaina Lodge in the Savanna Region of Ghana can 
access flight connections to Accra, travel to Tamale by local flights then 
connect to the Moles National Park on the recently constructed Fufulso- 
Damango-Sawla road. 
 

  Population by Sex        15-20       21-30         31-40         41-50          51-60                      

Males                           1,811,230   2,499,831   1,867,110   1,316,269    871,406

Females                     1,781,613  2,574,301    2,059,711   1,479,547   962,278   



Transport Network: Developing a better road network is an integral part of 
building a vibrant tourism sector. The Ministry of Tourism & Creative Arts has 
been working to coordinate activities with the Ministry of Roads and 
Highways to ensure there is good access to the nation’s key tourist sites. The 
expansion of the motorway for example, eases traffic situation for easy 
access to tourist sites across the Accra-Tema enclave such as the various 
resorts in Ada, the monkey sanctuary in Tafi atome, etc. While the Ministry of 
Roads and Highways is responsible for most of the expenditure on Ghana’s 
roads, funds earned from the GTA tourism development levy are also being 
used to carry out road expansions and upgrades.  

Airports: Ghana has five airports located in the major cities of Accra, Kumasi, 
Ho, Tamale and Takoradi. In September 2018, a third terminal was opened at 
Accra’s Kokota International Airport. Completed at a cost of $250m, the 
terminal has the capacity to manage 1250 passengers per hour and up to 5m 
passengers per year.  
The Ghana Civil Aviation Authority (GCAA) announced a plan to upgrade the 
airstrips in the country to improve infrastructure for air travel, thereby 
providing alternative access routes to some of the most notable tourist 
attractions. There are plans to build new airstrips at locations including Axim 
(with tourist attractions such as Busua Beach resort and Lou-Moon Lodge), a 
coastal town in the south; Bolgatanga (with tourist attractions such as the 
Wechiau Hippo Sanctuary in close proximity) a town in the north located on 
the border with Burkina Faso; and Cape Coast, the capital of the Central 
Region which is home to major tourism hotspots and world heritage sites 
such as Kakum National Park and the Cape Coast Castle. 

INFRASTRUCTURE   >>

>>

>>
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COST BASE    >>

Salary per month 

GHANA (GHC 5.79 =$1) 

Assistant Food and 

Beverage Director

Assistant Hospitality Manager 

Assistant Tour Manager 

Buffet Manager 

Cafeteria Manager 

Cake Decorator 

Casino Shift Manager 

Chef 

Club Manager 

Concierge 

Conference Services Manager 

Cook 

Corporate Sous Chef 

Corporate Travel Consultant 

Events Coordinator 

Executive Chef 

Food and Beverage Manager 

Head Concierge 

Hospitality Director 

Hostess / Host 

Hotel Desk Clerk 

6,110 GHS (US$ 1,063)  

6,360 GHS (US$ 1,107) 

3,160 GHS (US$ 548) 

3,520 GHS (US$ 610) 

2,890 GHS (US$ 501) 

1,880 GHS (US$ 325) 

5,740 GHS (US$ 994) 

3,120 GHS (US$ 540) 

5,530 GHS (US$ 957) 

1,540 GHS (US$ 266) 

3,370 GHS (US$ 583) 

2,740 GHS (US$ 474) 

4,390 GHS (US$ 759) 

4,530 GHS (US$ 783) 

2,360 GHS (US$ 408) 

3,490 GHS (US$ 603) 

5,570 GHS (US$ 962) 

2,310 GHS (US$ 399) 

9,280 GHS (US$ 1,603) 

1,750 GHS (US$ 302) 

1,740 GHS (US$ 300) 

 

Role 
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Goods imported by Hotels and Restaurants (including fast food chains with 
a seating capacity of thirty or more persons) under GIPC Act, 2013 (Act 
865) are admissible at 10% concessionary duty rate. These should be in the 
appropriate quantities (relating to size, number of rooms, seating capacity 
etc.) and they include: Refrigerators/deep freezers, Television sets, 
Air-conditioners, Public Address Systems, furnishing (including carpets, 
bedding and fixtures), Fans, Radio sets and Crockery. 

 Corporate Tax is charged at 22% as against the standard rate of 25%.  

>>

>>

Hotel Manager 

Hotel Sales Manager 

Inventory Coordinator 

Restaurant Manager 

Room Reservations Manager 

Room Service Manager 

Sous Chef 

Tour Consultant 

Travel Agent 

Travel Consultant 

Waiter / Waitress 

8,420 GHS (US$ 1,455) 

6,280 GHS (US$ 1,085) 

2,050 GHS (US$ 354) 

6,120 GHS (US$ 1,058) 

5,940 GHS (US$ 1,027) 

5,540 GHS (US$ 958) 

3,280 GHS (US$ 567) 

4,350 GHS (US$ 751) 

2,950 GHS (US$ 509) 

4,240 GHS (US$ 732) 

1,600 GHS (US$ 276) 

Salary per month 

GHANA (GHC 5.79 =$1) 
Role 

14

INCENTIVES  >>
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Guarantees against expropriation of private investments provided under 
law are reenforced by the Ghanaian Constitution. Some investment 
guarantees are detailed below: 

Free transferability of capital, profits, and dividends 

Insurance against non-commercial risks – Ghana is a signatory to the 
World Bank’s Multilateral Investment Guarantee Agency (MIGA) 
Convention 

Double Taxation Agreements (DTAs) – to rationalize tax obligations of 
investors to prevent double taxation. 11 DTAs have been entered into 
by Ghana with 9 of those ratified by the respective parliaments and 
the 2 yet to be ratified. A further 5 agreements are in various stages of 
negotiation and as such, are yet to be signed.  
 

>>
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The Bank of Ghana lists the tourism sector as the fourth highest currency 
earner behind gold, cocoa, and remittances for Ghana. The sector has 
significant potential to drive economic growth and job creation, however, 
tourism in Ghana still has lapses which mitigates efforts directed at making 
a destination of choice on the continent. In full realization of this, the 
Government through the Ministry of Tourism has developed a four-year 
tourism development programme to improve the performance of tourism 
in targeted destinations in the country. This programme seeks to 
strengthen the tourism enabling environment through the development of 
sites and destinations and provide support to tourism enterprises. A full 
implementation would realize an employment by about 150,000 and 
contribute to achieving the target of 1.5 million international tourist arrivals 
by 2021. Growing forms of tourism in Ghana include adventure tourism, 
ecotourism, and arts tourism. 

Summary of the current 
Recreation and Tourism 
sector in Ghana 

BRIEF INTRODUCTION TO THE OVERALL 
RECREATION AND TOURISM SECTOR IN GHANA 

16

>>
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Ghana’s all year-round tropical climate, along with its wildlife, exotic water 
resources, beautiful sceneries, pristine beaches, bustling nightlife and rich 
historical and cultural heritage makes it a favourite for tourists arriving from 
Europe, the Americas and Asia and other parts of the globe.  

Below is a list of tourist sites and agencies/recreational facilities, media 
houses, event organizers/companies, etc. currently operating in the sector 
in Ghana. 

• Wild-life species in Ghana: 222 Mammals, 128 reptiles, 38 amphibians, 721 
bird species. 20 National Parks and reserves covering approximately 5% of 
Ghana’s total land surface.  

• Ghana has over 30 Forts and Castles: Some are Elmina, Cape Coast 
castles, Fort Metal Cross, Dixcove, Fort St. Christianborg, Castle, Fort St Jago, 
Fort Apollonia, Fort Dorothea, Fort Batenstein, Fort Orange, Fort 
St. Anthony, Fort Amsterdam in Abanze, Manhyia Palace Museum which has 
historic relics and artefacts of Ashanti Kings. 

• 540 kilometres coastline with sandy beaches: Elmina, Busia, Ada, 
Sogakope, Labadi etc. 

• National Parks: Mole National Park, Kakum Canopy walk, 

• Waterfalls: Kintampo Waterfall, Wli waterfall, Tagbo falls, Tini waterfalls, 
Asenema Waterfall and Boti waterfall.

• Lakes: Lake Bosomtwe and Volta Lake.
 
• Animal Sanctuaries: Wechiau Hippo Sanctuary, Paga Crocodile Pond; 
Monkey sanctuaries: Buabeng Fiema, Tafi Atome etc; Butterfly sanctuaries: 
Bobiri Butterfly sanctuary.

KEY RECREATION AND TOURISM SITES 
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• Other man-made attractions: Akosombo dam, Accra Cultural centre, 
Accra International Conference Centre, National Theatre, Dubois- Centre, 
Kwame Nkrumah Mausoleum, Aburi Botanical Gardens Casinos, Art 
Galleries, Bustling nightlife, and Hotels . 

• Sports & Recreation Tourism: (Paragliding, Water Sports, Soccer, Boxing, 
Golf) .

• Cultural resources: These include Traditional Festivals (over 30 festivals 
celebrated by different ethnic groups at different calendar month in Ghana, 
PANAFEST, Emancipation Day, Black History Month, Chale Wote Festival, 
Ghana Music Week, Ghana Paragliding Festival). 

• Others: Contemporary Arts, Handicrafts, Carnival, Local Cuisines and 
Music. 

SELECTED PROFILES OF TOP COMPANIES 
IN THE TOURISM & RECREATION SECTOR  
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The unique architectural design blends typical traditional Ghanaian styles 

with modernity of the highest international standards of comfort. The hotel 

allows for easy access to a lush green 35-acre conservation nature park – 

home to rare butterfly and bird populations which is an eye-feast for bird 

watchers. The Royal Senchi has won several coveted awards and are proud 

to be considered one of the finest hotels in West Africa. It is also known as 

West Africa’s most romantic hotel destination.  

ROYAL SENCHI HOTEL AND RESORT  >>

The Royal Senchi Hotel and Resort is situated 

in one of the most beautiful locations in Ghana 

on the banks of the famous Volta River in the 

Eastern Region of Ghana and about 90

minutes’ drive from the capital city Accra.



HOLY TRINITY SPA AND HEALTH FARM  >>

practitioners, and spa therapists. Services provided range from horse riding, 

cycling, lawn tennis, sleep disorder therapy, stress analysis and weight 

management to massages, sauna, and colon cleansing. The CEO of the Holy 

Trinity Spa, Dr. Felix Anyah said, “Ghana should be able to place health and 

medical tourism on the same level as cultural, historical tourism and other 

areas to boost the tourism offerings”. According to him, the several medical 

facilities in Ghana including the Korle-Bu could be source of revenue for the 

tourism sector if properly harnessed and promoted.  

A leading facility in health tourism in Ghana; 
the Holy Trinity Spa and Health Farm is 
situated along the Volta River. It has a highly 
skilled staff comprising doctors, exercise 

physiologists,  physiotherapists,  herbal

Zaina lodge is West Africa’s first 

luxury safari lodge, located within 

the Mole National Park (the largest 

game reserve in Ghana).
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ZAINA LODGE >>

 The lodge overlooks two busy water holes frequented by elephants, water-

bucks, hippopotamuses, hyenas, and baboons. Vehicle safari trips are also 

available together with luxurious tented chalets. The author for Coral 

lifestyle magazine, Sharon D. Fiberesima, said Zaina lodge was not just a hot 

ecotourism spot, but was also providing jobs and opportunities to the people 

of that area.   

 



BRAVEHEART EXPEDITIONS   >>

The company contributes to socioeconomic development by creating 

employment, generating revenue, supporting local communities as well as 

protecting natural and environmental resources.  The company currently 

directly employs about 11 people with indirect employment to over 100 people 

in the various communities it operates in. Ellen Lokko, a recent customer of 

their services said, “Build up your mental ability, conquer your fears, make 

wonderful friends and have fun. This is what BraveHearts Expeditions 

adventures stand for. Anytime, any day, I choose BraveHeart Expeditions as 

the adventure sports and experiential learning firm that matches up to my 

high standards”.  
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An adventure company that specializes in delivering 
experiential learning, outdoor leadership, and 
adventure sports through adventure disciplines such 

as abseiling,  camping, hiking, mountaineering, 

paintballing, ropes courses, zip lining and kayaking.  



 

The mission of the Ghana Tourism Authority is to ensure sustainable tourism 

development through the creation of an enabling environment for the 

provision of quality tourism facilities and services for the traveling public 

with a well-qualified, highly motivated and dedicated work force with a 

vision to see Ghana become the tourism capital of West Africa, especially in 

culture, heritage, ecotourism as well as conference tourism in a quality 

nonmass manner. Website: https://www.ghana.travel/ 

Tour operators Union of Ghana 

Travel and Tourist Agents 

Association 

Traditional Caterers 

Website: http://ghatof.org/ 

>>
>>

>>

>>
>>

>>
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TOURISM RELATED ORGANIZATIONS IN GHANA 

GHANA TOURISM FEDERATION (GHATOF) >>

GHANA TOURISM AUTHORITY >>

This is a private sector advocate for the interests 
of tourism in Ghana and collaboration with all 
relevant organization.  It seeks to advocate private 
sector leadership in the development of 
responsible and sustainable tourism in Ghana.

This is the implementing agency of the Ministry of 
Tourism & Creative Arts in Ghana. Their job 
description includes the regulation of tourism 
enterprises namely accommodation, catering, 
travel and charter operations through  registration, 
inspection, licensing, and classification.  

The federation has 18-member associations. Some of which are: 

Ghana Hotels Association 

Restaurants, Night Club 

Association 

Indigenous Caterers Association 



MINISTRY OF TOURISM >>
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The Ministry is the parent agency responsible 
for the policy direction of the tourism sector in 
Ghana. It aims to develop and promote tourism 
and improve the capital city through tourism 
related initiatives and programmes.  

These functions are aimed at optimising the socio-economic growth of the 

country through tourism-related activities and the promotion of 

environmental impact for the benefit of deprived communities with tourist 

sites in the country.  



The Ghana Investment Promotion Centre is the government agency 
mandated by the GIPC Act 2013 [Act 865] to encourage, promote and 
facilitate investment in all sectors of the Ghanaian economy. 

Doing Business
in Ghana 
SETTING UP

     Registration with Registrar General’s Department 

Incorporate a company at the Registrar General’s Department.

   Minimum Equity Contribution 

Foreign investors are to comply with the GIPC Act 865 regarding
 minimum equity requirements either in cash or in kind.

     Registration with GIPC

The investor then registers with the GIPC for the process to be 
completed. This procedure takes five (5) statutory working days to 
complete, provided the registration forms are in order. 

GHANA’S TAX CODE
Type of Company  Percentage

All companies      25%

Income from non-traditional exports    8%

Hotels      22%

Financial           Income from loan to farming enterprises 20%

         Income from loan for a leasing company                 20%
Institutions

Step 1

Step 2

Step 3
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SECTOR SPECIFIC INCENTIVES

   Sector/Activity                         Concessionary Rate  Tax Rate
After Concessionary Period                        

Tree crops farming

Cash crops or farming
livestock, other than
cattle or fish 

Cattle Farming

Processing of Agric raw 
materials 

Income  from a cocoa
by-product business
 Income from a rural 
banking business

Income from 
a waste processing
business/company

Income of a certified
company into a low
cost housing business   

The income of an
approved unit trust
scheme or mutual 
fund   
The income of a 
venture capital
financing company
 
Companies listed
on the Ghana Stock
Exchange  

Income from Tourism

 1% for 10 years from
start of operation 

1% for 5 years from  
start of operation

1% for 10 years from 
start of operation

1% for 5 years from  
start of operation

1% for 5 years from  
start of operation

1% for 10 years from  
start of operation

1% for 7 years from  
start of operation

1% for 5 years from  
start of operation

1% for 10 years from  
start of operation

1% for 10 years from  

N/A

N/A

25%

25%

25%

25%

25%

8%

25%

25%

25%

25%

22%

22%
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Below is a list of tourist sites and agencies/recreational facilities, media 
houses, event organizers/companies, etc. currently operating in the sector 
in Ghana. 

• Wild-life species in Ghana: 222 Mammals, 128 reptiles, 38 amphibians, 721 
bird species. 20 National Parks and reserves covering approximately 5% of 
Ghana’s total land surface.  

• Ghana has over 30 Forts and Castles: Some are Elmina, Cape Coast 
castles, Fort Metal Cross, Dixcove, Fort St. Christianborg, Castle, Fort St Jago, 
Fort Apollonia, Fort Dorothea, Fort Batenstein, Fort Orange, Fort 
St. Anthony, Fort Amsterdam in Abanze, Manhyia Palace Museum which has 
historic relics and artefacts of Ashanti Kings. 

• 540 kilometres coastline with sandy beaches: Elmina, Busia, Ada, 
Sogakope, Labadi etc. 

• National Parks: Mole National Park, Kakum Canopy walk, 

• Waterfalls: Kintampo Waterfall, Wli waterfall, Tagbo falls, Tini waterfalls, 
Asenema Waterfall and Boti waterfall.

• Lakes: Lake Bosomtwe and Volta Lake.
 
• Animal Sanctuaries: Wechiau Hippo Sanctuary, Paga Crocodile Pond; 
Monkey sanctuaries: Buabeng Fiema, Tafi Atome etc; Butterfly sanctuaries: 
Bobiri Butterfly sanctuary.

LOCATIONAL INCENTIVES FOR 
AGRO PROCESSING COMPANIES  

After the initial 5-year tax holiday period, agro-processing enterprises which 
use, agricultural raw materials as their main inputs, shall have corporate tax 
rates fixed according to their location as follows:

Accra – Tema            20% 
   
Other Regional Capitals (except Northern,
Upper East and Upper West Regional Capitals)

         15%

 
Outside Regional Capitals           10%
    
Northern, Upper East and Upper West
Regions (capitals and all other locations)

        5%
          

LOCATIONAL INCENTIVES FOR 
MANUFACTURING COMPANIES  

Manufacturing industries located in regional 
Capitals other than
 
Accra and Tema    
  
Elsewhere (Outside Regional Capitals)

18.75%

25%

12.5%

EXEMPTIONS
Custom duty exemption on plant, machinery and equipment (companies
in the hospitality industry enjoy a concessionary rate under Chapter 98 B 
of the HS Code). 

INVESTMENT GUARANTEES
Constitutional guarantee

 Investment laws which guarantee 

100% transfer profits, dividends, etc.

 Multilateral Investment 
Guarantee Agency (MIGA) 
membership

 

Bilateral Investment Treaties
 (BTIs)

>>
>>
>>

 
>>

>>
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FOR FURTHER INFO
PLEASE CONTACT

Next step
and Contacts

The Chief Executive Officer 
Ghana Investment Promotion Centre
Public Services Commission Building 
P.O. Box M193 
Ministries-Accra Tel: +233 302 665 125-9
Email: info@gipcghana.com 
Website:http://www.gipcghana.com
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